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Instillation of social conscience and awareness of one’s role and duties as a good global citizen.
This is done through a variety of methods such as lectures, discussion of various case studies and field study

outings. Students are required to organise a campaign to raise awareness or bring about change in an area of

their interest.
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Study of significant phenomena around the world, in the ASEAN region and in Thailand in terms of
their political, economic and sociocultural dimensions. This is done through approaches, theories and
principles of social science research via discussion and raising examples of situations or people of interest.
The purpose of this is to create a perspective of diversity, to understand the complexity of global

interrelationships, to build a global mindset and to be able to challenge old paradigms and open up a new,

broader worldview.
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Risk assessment and creating new opportunities. Thinking and planning as an entrepreneur.
Decision making and entrepreneurial venture development. Business communication for delivering concept or

initiative in an efficient, effective and compelling manner. Social shared value creation.
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To provide guidelines for the study and analysis of society and economy. To analyze social and
economic evolution in Thailand and worldwide. To emphasize the influence of culture and institutions on the

social and economic system.
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An Introduction the history and the aims of the establishment of ASEAN community. It includes

the overview of ASEAN countries in social, political, economic, cultural and ideological aspects.
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Holistic health care, addressing the physical, emotional, social, and spiritual needs, which is
considered. Important skills for success in leading a happy life in society. Students learn to develop their
ability in physical health care to manage stress, build emotional security, understand themselves and adapt to
psychological, emotional and social problems. Students also learn to understand the meaning of aesthetics,
experiencing and appreciating the relationship between art and humanity in different fields, namely visual

arts, music, performing arts and architecture.

NF.108 MINAUWAZIANTAULD 3 (3-0-6)
TU108 Self-Development and Management
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Coping with and adaptation to university life. Development of social skill and emotional
intelligence. Self understanding and planning for the future. Personality and social etiquette. Learning to live

harmoniously and respectfully with others and the society.

15111 Yszma lnelusianalsziaenaas deau tazimusssy 3 (3-0-6)

TU 111 Thailand in Historical, Social and Cultural Perspective

a @ o o a ] 1A = 1 9
DURAIVDITIAY IAUDTITY Lsazguﬂmmuflm AaLAenn deuilseing %umﬂ’izmﬁ"lﬂﬂ HLUU

9 v o 4

3 a o @ @ A ] a o
ﬂizlﬂuﬂ”liﬁi”lﬂlﬂﬂaﬂklmllﬂﬂ LLﬁzV]ﬂ‘lﬂNﬂTi‘W@lLﬂGﬂ@Qﬁﬂﬂhl!ﬂ%?@lu‘ﬁiiﬂqtﬂﬂ °lumummﬂamm¢uu

a = A
“UNTANHIUBNADIUN"

23



uno.2

To explore Thai social, cultural and intellectual backgrounds from the old days (known as the
Kingdom of Siam) until today. To emphasize the formation of the Thai identity as well as directions towards

the development of Thai culture and society in the globalization context. (Field trips are obligatory)

¥5.112 usan lanneuaye 1wy 3 (3-0-6)

TU 112 Heritage of the Pre-modern World
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To study significant problems and solutions in the Pre-modern World Society, which have been
passed on to various institutions, including those responsible for religion, intellect, culture, society,

economics, and politics in the Present World Society.
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VB 115 YPYHINURANUATWATIAATUITIUNTTY 3 (3-0-6)
TU 115 Man and his Literary Creativity
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To study anecdotal stories, reflected through creative literary works in the print media, films,
electronic media and other modern media in order to compare the past and present world views regarding
social values, beliefs as well as faiths of those artists and creators. To explore the association of people and

those creative works in terms of their relationship with our ways of life today.
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TU 116 Man and Arts: Visual Art, Music and Performing Arts
a o v a @ @ d o A
ﬁ’dﬂ% ’U‘V]1J11/]L!ﬁ$ﬂ’3'mﬂllwu‘ﬁGUfNﬁﬁﬂ$ AUNAUINITVINUYBY mﬂmmzmgnﬂﬁ'@u Iﬂﬂ
= a 9 @ a J = a = d A <KX o a
ﬁﬂ‘kl'l%']ﬂwaQWUﬁﬁﬂﬂiiNﬂWHﬂﬁUﬁaﬂ AUNT l,l,’d$ﬁﬁﬂ$ﬂ']illﬁ'ﬂﬁcﬂﬂlﬂu’d\n!ﬁﬂﬂﬂﬁ’Jimu‘ﬁ'iiil LUAagnNs
a o ' a o
Toygvewybenad diseuss lalseiny luguaivesdalzaielszaumssivesau ldasnasouay
dﬁf ~ a 1 A Y a a A o =R
“]ﬂ’]JG]f\?Glu’qu‘ﬂiEJiﬁ ﬁ]'lﬂNﬁ\?'ll!ﬁﬁﬂﬂiii]&@]ﬁ%ﬂimﬂﬂ LWﬂﬁlﬂlﬂ@iﬁu&N ANUTUBY lLa%ﬂ'JWiJﬁ'IHﬂGlu
' a A 9~ YR A A a T oA ° aa
ﬂﬂ!ﬂ?ﬂl@ﬁﬂﬁﬂ?ﬂﬁaﬂﬂiiﬂ I@EILQW'W?]EJ'NEN "l@!,iﬂugmamwammﬁaﬂzmmuan UAZNITATINBINUD
aulng
This course is a study of art in relation to its function and the development of people, society and

environment by focusing on various creative works, such as visual arts, music and performing arts, depicting
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the culture and perception of mankind. The course also aims to instill learners with real awareness of art
values through personal experience, and also the appreciation of the aesthetic values of creative works. An

emphasis is placed upon the influence of art on Thai values and the Thai way of life.

u5.117  Wannnsved lanedis v 3 (3-0-6)
TU 117 Development of the Modern World
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To study the development of world societies from 1500 A.D. to the present. An emphasis is placed
upon the relationship of economy, political system, administration, society, culture, science and technology,

leading to modern world changes.
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TU 103 Life and Sustainability
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This course provides an introduction to the importance of life-cycle systems perspectives in
understanding major challenges and solutions to achieving more sustainable societies in this changing world.
Students will learn about the relationship between mankind and the environment in the context of energy and
resource use, consumption and development, and environmental constraints. Furthermore, an examination of
social conflict and change from the life-cycle perspective will be used to develop an understanding of

potential solution pathways for sustainable lifestyle modifications.
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TU107 Digital Skill and Problem Solving
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Basic computational thinking skill for solving problems and developing new social and economic
opportunities. Efficient access and search for information. Information reliability evaluation. Filtering and

managing information systematically. Ethical digital usage and professional online communication.

1NIANTY (Languages)
NE. 050 MINAUIMNBLNIBIDINGY 3 (3-0-6)
TU 050 English Skill Development lviuminena
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Practice basic skills for listening, speaking, reading, and writing in English through an integrated

method. Students will acquire a basis to continue to study English at a higher level.

UF. 104 MIAA 01U HAZEUOINTINTUY 0 3 (3-0-6)
TU 104 Critical Thinking, Reading, and Writing
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Development of critical thinking through questioning, analytical, synthetic and evaluation skills.
Students learn how to read without necessarily accepting all the information presented in the text, but rather
consider the content in depth, taking into account the objectives, perspectives, assumptions, bias and
supporting evidence, as well as logic or strategies leading to the author’s conclusion. The purpose is to apply
these methods to students’ own persuasive writing based on information researched from various sources,

using effective presentation techniques.

5. 105 $iNELMIAOAITAIBNLIOINYY 3 (3-0-6)
TU 105 Communication Skills in English
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Development of English listening, speaking, reading and writing skills, focusing on the ability to
hold a conversation in exchanging opinions, as well as reading comprehension of academic texts from various

disciplines related to students’ field of study.

a 14 4
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TU 106 Creativity and Communication
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Creative thought processes, with critical thinking as an important part, as well as communication of
these thoughts that lead to suitable results in social, cultural and environmental contexts, at personal,

organisational and social levels
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95.211 Inssaahennsainpidangy 3 (3-0-6)
EB 211 Analysis of the English Structure
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Analysis of English grammatical structures and its application for reading and writing.

(can be exempted for those with TOEFL (iBT) 27 on writing part, or IELTS 7 on writing part)
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99.212 'Jﬁﬁmﬂiﬁllquﬂdﬁﬂ
EB 212 Literary Appreciation 3(3-0-6)
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Major elements of literary and their application in modern media from films to graphic novels.

Emphasis on classical myths and fairy tales as embedded in contemporary literary, cinematic texts, etc.
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9%5. 221 MIDNUFIFIND
EB 221 Business English Reading 3(3-0-6)
ANEINAITMTBIUNEIINOMTIFTND AL IATIEHANUWLIBVBINIHT AADAIUITMS
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Strategies used in reading informative texts in business contexts; analysis of the language content

and the writer’s presentation of information.

95.231 MIAVIUBIFIND 1
EB 231 Business English Writing 1 3(3-0-6)
AnbiranmsleiessunenNug U

Principles of writing different types of expository compositions.

95.232 MIWHUIFIFIND 2 3(3-0-6)
EB 232 Business English Writing 2
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Prerequisite: Have earned credits of EB 231 Business English Writing 1, or approved by the Program

Principles of writing argumentative and persuasive compositions.

95.241 M3IONIFBINIHIOINENYNADY 3(3-0-6)

EB 241 Effective English Pronunciation
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Study of phonetic properties of English language and practice of English pronunciation for effective
communication.

(can be exempted for native speakers of English, or those with TOEFL (iBT) 23 on speaking part, or
IELTS 7 on speaking part)
975.242 MINI-WANHIDINYHIFIFIND 3(3-0-6)
EB 242 Business English Listening and Speaking
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Prerequisite: Have earned credits of, or been exempted from EB 241 Effective English Pronunciation, or
approved by the Program
Development of listening and speaking skills at an intermediate and a formal level. Analysis of

language, vocabulary, expressions as well as cultural awareness; expressing opinions and group discussion.

95.243 M3uuTUoLarNIUIzYUNIIFINY
EB 243 Business Presentations and Meeting 3(3-0-6)

Principles, processes, and techniques in presenting business information and in conducting meeting
and writing minutes. Simulation of business presentations and meetings in various business settings.
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95.311 MIdeANNHINGTEHINFUATAUFTINIuTangsne 3(3-0-6)
EB 311 Intercultural Communication in the Business World
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Prerequisite: Have earned credits of EB 232 Business English Writing 2, or approved by the Program

Principles of and approaches to intercultural communication in business organizations.

95.312 I561UTIUNNGIND 3(3-0-6)
EB 312 Business Ethics
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Analysis of situations and cases involving the application of ethical decision making and CSR

initiatives in international business. Basic concepts and practices of ethics and CSR. Practices of resolving

CSR and ethical related issues.

95.321 MIvumuAalzuaz IusIs 3(3-0-6)

EB 321 Reading in Arts and Culture
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Prerequisite: Have earned credits of EB 221 Business English Reading, or approved by the Program
Reading texts on arts, culture and ways of life in selected cultures; practice in analyzing, discussion

and criticism

95.331 MIVIUTIWIUUAZUNUFTND 3(3-0-6)
EB 331 Writing Business Reports and Proposals
a v o 1 Y A Yo v
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Prerequisite: Have earned credits of EG 232 or approved by the Program
Principles for writing business reports and proposals; emphasis on collecting, analyzing and

synthesizing information in order to form business reports and proposals.

9%. 332 MIVIUFIIVING 3(3-0-6)
EB 332 Academic Writing
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Basic elements of term papers and research papers with focus on composing rationale and purpose
parts of an academic paper. Practice of finding, evaluating, referring to relevant literature, while emphasizing

on referencing. Writing techniques useful in writing a clear, coherent, logical academic paper.

95.361 MIANIY 3 (0819108 240-300 2 119 $29M1AYY50U)
EB 361 Internship (at least 240-300 hours during the summer semester)
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During the summer session, students undertake a significant learning opportunity of at least 240-300
hours, normally with a business corporation, non-profit, governmental, or community-based organization,

where English language skills can actively and excessively be practiced. The internship aims to link

classroom learning and student interest with the acquisition of knowledge in an applied work setting. In
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addition to the ongoing supervision by the program, students must observe, reflect, and evaluate the internship

by submitting a written report at the end of the training period.

95.411 UHUFTNUNOMIUYITUTZAY Tan 3(3-0-6)
EB 411 Business Project for Global Competitiveness
a v o 1 Y A Yo v
ABIUNAUNDU: ﬁ’é]‘UvI,ﬂ 95.331 ﬁﬁ@qﬂiﬂ@HN@%WﬂIﬂﬁﬁﬂﬁ‘ﬂ

9

GUHS?Iﬂuﬂﬁﬁ%}']\‘llmuﬁﬁﬂ‘ﬂllﬁ%Iﬂi\iﬂﬁﬂNﬁiﬂ%iUUiUﬂﬂ?ﬂ@ﬂﬁWﬁﬂiﬁMlﬁg‘UﬁHTIGI'NG]
Prerequisite: Have earned credits of EB 331 Writing Business Reports and Proposals or approved by the
Program

Processes of creating business plans and business projects relevant to a variety of industries and

companies

9%5. 471 MINNITINFIND 3(3-0-6)

EB 471 Business Research
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Prerequisite: Have earned credits of EB 332 Academic Writing or approved by the Program

Principle of business research, forming research hypotheses and purposes, research design, data

collection, and data analysis, reporting findings, and writing discussion.
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BA 201 Business Law
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The course examines the legal system and basic legal principles affecting various forms of business.
Review of particular contracts; sale, hire purchase, agency, mortgages, lease, creditors’ right and bankruptcy,

etc. Also covered are the applications of law to financial instruments.
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P¥.201  MIUUFFUAY 3 (3-0-6)
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AC 201 Fundamental Accounting
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The basic principles, concepts, and procedures for collecting and recording accounting information;

preparation and analysis of financial reports; accounting cycle; accounting and disclosure for assets,

liabilities, and owner's equity.
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HR 211  Human Resource Management
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Prerequisite: HR 201 Principles of Management

Human resource management concepts, strategic human resource management, job analysis, human
resource planning, recruitment and selection, training and development, performance appraisal, compensation

and benefits and employee relations.
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ER 211 Introduction to Entrepreneurship
Jvnisuneu: goulaim nu.201
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Prerequisite: HR 201 Principles of Management
Concepts of entrepreneurship, theoretical applications of entrepreneurship, a start-up business or a
new business development venture, analysis and evaluation of business opportunities, feasibility study,

business planning design and business plan development.
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NU201  HANMITUITMIS 3 (3-0-6)
HR 201  Principles of Management
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Management concepts, evolution of management, roles and skills of managers, planning, organizing,

leading, controlling, managerial decision making and ethics

N9.201  HANNIAAIA 3 (3-0-6)
MK 201 Principles of Marketing
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The course introduces the definition of marketing and its importance as a vital business function.
Topics include evolution of marketing, influences of marketing on economics and the society, marketing
environment, consumer behavior, segmentation, targeting, positioning, optimal marketing mix for businesses

of various sizes and consumers with distinct levels of technology accessibility, introductory marketing

management, and ethics of marketers.

14.201 MIRUFIND 3 (3-0-6)
FN 201 Business Finance
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Prerequisite: AC201

The basic principles of financial management for business; the responsibilities of financial managers;

maximization of enterprise value; financial analysis, cash flow analysis, financial planning and control,

fundamental analysis on risk and return, time value of money, current asset management, non-current-assets
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investment (capital budgeting) techniques, an allocation and acquisition of funds, short-term and long-term

financing, the costs of capital.

v1).201  msusmsmsiiams 3 (3-0-6)
OM201 Operations Management
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The role of production to the society, approach and decision making process in choosing production
and service strategies, product and service design, production capacity planning, location analysis, process
design, plant layout, systems analysis, quality management, materials requirement planning, production

scheduling, and project management
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EC 210 Introductory Economics
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(For non-economics major only; credits will not be awarded to students who are taking or have completed
EC211 or EC212 or EC213 or EC214)

General principles of Microeconomics and Macroeconomics. In the Microeconomics section, topics
covered include the supply of and demand for goods, consumer behavior, production and costs, structure and
output of production units under perfect and imperfect competitive markets, the concept of market failures,

and the role of government intervention. In the Macroeconomics section, topics covered include objectives
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and problems in Macroeconomics, the determination of national income, money and the banking system,
introduction to fiscal and monetary policies used for economic stabilization, and the application of economic
indices to analyze the economic situation. In the international Economics section, topics covered include the

importance of international trade and finance, as well as the conflict between free trade and market protection.
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LEB 111 Communicative Chinese in Business 1
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To study the basic structure of Chinese for business communication, including the phonetics and

grammar and to learn to write 250 Chinese characters and to study vocabulary using these characters.
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LEB 211 Communicative Chinese in Business 2 3 (3-0-6)
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Prerequisite: Have earned credits of LEB 111, or pass the test, or approval from the lecturer.
Further the studies done in LEB 111 by studying more complex sentences for business

communication purposes, and by learning 300 more Chinese characters.
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LEB 311 Communicative Chinese in Business 3 3 (3-0-6)
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Prerequisite: Have earned credits of LEB 211
Further the studies done in LEB 211 by studying listening, speaking, reading and writing with

emphasis on conversational patterns and idiomatic expressions used in everyday life and in business contexts
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N95. 411 MY IVUNONITTOMTIFIZIND 4
LEB 411 Communicative Chinese in Business 4 3 (3-0-6)
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Prerequisite: Have earned credits of LEB 311
Further the studies done in LEB 311 by studying communicative skills in Chinese; reading short

passages and writing with emphasis on complex grammatical structures and on business contexts.

MPUNMNKA (Korean)
N95. 121 MBUMUANONTTOATITIFIND | 3 (3-0-6)
LEB 121 Communicative Korean in Business 1
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Introduction to elementary Korean language to provide usage skills to listening, speaking, reading,

writing and fundamental structures of Korean language with the emphasis on business contexts

N95. 221 MBUMUDNOMITOAITFIFIND 2 3 (3-0-6)
LEB 221 Communicative Korean in Business 2
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Prerequisite: Have earned credits of LEB 121, or pass the test, or approval from the lecturer.

Studying elementary Korean language in continuation from Korean 1 to acquire basic usage skills

of the language in daily life and in business contexts.

N9%. 321 MBUNUANOMITOANTFIFIND 3 3 (3-0-6)
LEB 321 Communicative Korean in Business 3
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Prerequisite: Have earned credits of LEB 221
Further the studies done in LEB 221 by studying listening, speaking, reading and writing with

emphasis on conversational patterns and idiomatic expressions used in everyday life and in business contexts
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N9T. 421 MYV UNMUANOMIAOANTFIFIND 4 3 (3-0-6)
LEB 421 Communicative Korean in Business 4
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Prerequisite: Have earned credits of LEB 321
Further the studies done in LEB 321 by studying communicative skills in Chinese; reading short

passages and writing with emphasis on complex grammatical structures and on business contexts
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Sy A A a a
AT, 1310 HYYUNeMITOATFIFIND | 3 (3-0-6)
LEB 131 Communicative Japanese in Business 1
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To understand phonology and the 3 different kinds of Japanese writing system: hiragana, katakana
and kanji, to study greeting expressions used in everyday life and to develop the four basic skills listening,

speaking, reading, and writing in business contexts, to be able to understand 600 words and 80 basic kanji

letters.
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LEB 231 Communicative Japanese in Business 2
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Prerequisite: Have earned credits of LEB 131, or pass the test, or approval from the lecturer.

This advanced course aims to further develop the four basic skills listening, speaking, reading, and
writing to communicate in Japanese everyday life and in basic business contexts. To know 700 words and 220

kanji letters. Students are expected to be able to know approximately 1,300 words and 300 kanji letters.
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LEB 331 Communicative Japanese in Business 3
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Prerequisite: Have earned credits of LEB 231

Further the studies done in LEB 231 by studying listening, speaking, reading and writing with

emphasis on conversational patterns and idiomatic expressions used in everyday life and in business contexts
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LEB 431 Communicative Japanese in Business 4
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Prerequisite: Have earned credits of LEB 331
Further the studies done in LEB 331 by studying communicative skills in Chinese; reading short

passages and writing with emphasis on complex grammatical structures and on business contexts

PRNITIMBIDUTEY (ASEAN Language)
MBIUAY (Malay)

N95. 141 MBWANOMITOAITTIFIN 1 3 (3-0-6)
LEB 141 Communicative Melayu in Business 1
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Introduction to elementary Malay language to provide usage skills to listening, speaking, reading,

writing and fundamental structures of Malay language with the emphasis on business purposes

ADT. 241 MPIWAYNONMITOATIFIFIND 2 3 (3-0-6)

LEB 241 Communicative Melayu in Business 2
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Prerequisite: Have earned credits of LEB 141, or pass the test, or approval from the lecturer.
Studying elementary Malay language in continuation from Malay 1 to acquire basic usage skills of

the language in daily life and in business contexts

N95. 341 MBWANOMITOAITTIFIND 3 3 (3-0-6)

LEB 341 Communicative Melayu in Business 3
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Prerequisite: Have earned credits of LEB 241
Further the studies done in LEB 241 by studying listening, speaking, reading and writing with

emphasis on conversational patterns and idiomatic expressions used in everyday life and in business contexts
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LEB 441 Communicative Melayu in Business 4
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Prerequisite: Have earned credits of LEB 341
Further the studies done in LEB 341 by studying communicative skills in Chinese; reading short

passages and writing with emphasis on complex grammatical structures and on business contexts

MPIBAUIN (Vietnamese)
195, 151 MBIIBAUWINOMITOENTFIFINY 1 3 (3-0-6)
LEB 151 Communicative Vietnamese in Business 1

a X 9 A 9 o v ' a y £
ﬂ'IH'IL'JEJQH'IMLUENWHLW@ﬁi'NV]ﬂygﬂ'IUﬂ'liﬂ\? ‘W‘l@ 21U VYU llaxiﬂiﬂﬁi'mwuﬂ'lu VDINTHN

Aeauy wuAns e dsaunlunsunnegine

Introduction to elementary Vietnamese language to provide usage skills of listening, speaking,

reading, writing and fundamental structures of Vietnamese language in business contexts
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N9T. 251 MBIUIBAUWINOMITOIIFIFINY 2 3 (3-0-6)
LEB 251 Communicative Vietnamese in Business 2
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Prerequisite: Have earned credits of LEB 151
Studying elementary Vietnamese language in continuation from Vietnamese 1 to acquire basic

usage skills of the language in daily life and in business contexts
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LEB 351 Communicative Vietnamese in Business 3
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Prerequisite: Have earned credits of LEB 251
Further the studies done in LEB 251 by studying listening, speaking, reading and writing with emphasis on

conversational patterns and idiomatic expressions used in everyday life and in business contexts
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LEB 451 Communicative Vietnamese in Business 4
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Prerequisite: Have earned credits of LEB 351
Further the studies done in LEB 351 by studying communicative skills in Chinese; reading short

passages and writing with emphasis on complex grammatical structures and on business contexts

MPINN (Burmese)
195161 MBINUUNONTAOAITITIFIND 1 3 (3-0-6)
LEB 161 Communicative Burmese in Business 1
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Introduction to elementary Burmese language to provide usage skills to listening, speaking, reading,

writing and fundamental structures of Burmese language in business contexts

N9T. 261 MBINNUNONITOTFIFIND 2 3 (3-0-6)

LEB 261 Communicative Burmese in Business 2
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Prerequisite: Have earned credits of LEB 161, or pass the test, or approval from the lecturer.
Studying elementary Burmese language in continuation from Burmese 1 to acquire basic usage

skills of the language in daily life and in business contexts

N95. 361 MBI UNOMITOIIFIFIND 3 3 (3-0-6)
LEB 361 Communicative Burmese in Business 3
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Prerequisite: Have earned credits of LEB 261
Further the studies done in LEB 261 by studying listening, speaking, reading and writing with

emphasis on conversational patterns and idiomatic expressions used in everyday life and in business contexts

N95. 461 MW UNOMITOATITIFIND 4 3 (3-0-6)
LEB 461 Communicative Burmese in Business 4
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Prerequisite: Have earned credits of LEB 361
Further the studies done in LEB 361 by studying communicative skills in Chinese; reading short

passages and writing with emphasis on complex grammatical structures and on business contexts
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MMH1 NG (Thai)
195171 7M1 InetiomsToasFagine 1 3 (3-0-6)
LEB 171 Communicative Thai in Business 1
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(For foreign students or allowed by Business English Communication Program)

Study basic Thai language — alphabet, vocabulary, phrases, and sentences. It also provides the four
basic skills: listening, speaking, reading and writing in Business.

Remarks

1. Students must be a foreigner or a Thai citizen who cannot use Thai properly.

2. If a student has proficiency in the basic skills, they should enroll in LEB 271.

795. 271 My Ineiems ToasIHgIng 2 3 (3-0-6)

LEB 271 Communicative Thai in Business 2
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Prerequisite: Have earned credits of LEB 171, or pass the test, or approval from the lecturer.

Thai language usage skills for business communication purposes: listening, reading, writing and

speaking, with emphasis on drawing the main idea, communicating knowledge, thoughts and organizing ideas

properly.
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795. 371 My Ineiems Toa5IFIgIng 3 3 (3-0-6)
LEB 371 Communicative Thai in Business 3
Ividuneu: aeuld nes. 271
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Prerequisite: Have earned credits of LEB 271
The methodology of report writing, enabling students to search for information to make systematic

references and to practice report writing skills with the emphasis on business contexts.

N95. 471 M1 IneensTomTITIGINg 4 3 (3-0-6)
LEB 471 Communicative Thai in Business 4
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Prerequisite: Have earned credits of LEB 371

The methodology of communicative writing in an organization: the practice of writing notes, letters

and meeting reports with the emphasis on business contexts.
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9%. 316 M3dea1saInealulangsng 3 (3-0-6)

EB 316 Digital Communication in the Business World
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Examination of digital communication theories, practices, and trends, and their application in the
business context. Mass media power and influence, narratives, conventions, intertextuality and transmedia
storytelling, semiotics, advertising, social media, technology-based behaviors and communication protocols,

and digital media platforms.
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9%. 317 M3aeasienslszmnduniug 3 (3-0-6)

EB 317 Communication in Public Relations
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Concepts of public relations, the origin and role of public relations, activities of public relations
professionals, their code of ethics, and the growing importance of public relations in the private sector,
including methods of public relations research, preparation of public relations materials, and the use of

controlled and uncontrolled media.

9%. 356 M3 LIBINOUFIND 1 3 (3-0-6)

EB 356 Translation in Business English 1

A

a v oo 4 A Yo
APIUNAUNDU: ﬁ'@'ﬂvlﬂ 95.211 Wﬁﬁ)]l@'iﬂ’f]um@ﬁ]'lﬂiﬂﬁﬂﬂWﬁ"l

q

]
Aa A o w

o [ a o 4
NOYSUASNYIDINGHFININT ALY ﬂ”ISLL‘IJﬁﬁfJMLlﬂﬁ‘}JiZGIjllﬁiﬂﬁ] ﬂ”li‘IJSZGIﬂJ‘VINTVISﬁWVI
FIB9IUFINY MIAvI0UazMITIaUAIsmMTNRTI NI RNz ALY

Prerequisite: Have earned credits of EB 211 Analysis of the English Structure or approved by the Program

Essential business English language and skills. Translation of business meetings, telephone

conferences, reports, negotiations and presentations with the proper business vocabulary.
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EB 416 Communication in Logistics and Transportation Management
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Survey of the movement of commodities from the supplier to the manufacturer and the movement of
finished products and services to the end consumer. Introduction to business logistics; logistics strategy and
planning; logistics product; third and fourth party logistics providers; customer services and procurement;

various transportation modes, intermodal services, pricing, and other shipping terms.
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o5, 417 m3ded1siionssamsas1dud 3 (3-0-6)
EB 417 Communication in Brand Management
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Concepts and philosophy of brand management in strategic marketing and decision-making process.

Designing, developing, and implementing a brand strategy. Measuring and interpreting brand performance;

growing and sustaining brand equity.

[ I a
5. 418 ﬁuumﬂizmumwiﬂfﬂ 3 (3-0-6)
EB 418 Seminar in Business Issues
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Prerequisite: Have earned credits of EB 221 Business English Reading, or approved by the Program
(This course can also be useful for those students who have been on a student exchange program and look for
courses to transfer credits as it would be difficult for some students to find course that is transferable after
they finish their student exchange program.) (Contributing to TU GREATS: Global mindset, Responsibility,
Eloquence, Aesthetic Appreciation, Spirit of Thammasat)
Seminars, discussion and analysis of significant contemporary controversial issues in the international

business environment. Critical understanding and analysis of the issues presented in the seminars of their peers.
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EB 419 Selected Topics in Business
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Prerequisite: Have earned credits of EB 243 Business Presentations and Meeting or approved by the Program

Investigation and discussion of selected contemporary business issues and topics.

95.446 M3A0e3 1UNTRINABTBAAZNMITIANTANUVALE 3 (3-0-6)
EB 446 Communication in Negotiations and Conflict Management
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Negotiation skills and theories within a multinational employment context; including principles of
change management as a first party and as a third party, comprising of arbitration, mediation, and dispute

management.

0%. 447 Midod 13 lugaamnssumIneuieuazMIVITNg 3 (3-0-6)
EB 447 Communication in Tourism and Hospitality Industry
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Prerequisite: Have earned credits of EB 321 Readings in Arts and Culture or approved by the Program
Basic concepts, challenges, and theories of tourism and hospitality as one of Thailand’s major

economic drivers. Topics related to the overall travel experience, from the actual business development to

essential interactions between tourism as an industry and its impacts on local communities and historic places.

05. 448 M3dodsTugsnonmsiuy 3 (3-0-6)
EB 448 Communication in Airline Business
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Prerequisite: Have earned credits of EB 221 Business English Reading, EB 242 Business English Listening
and Speaking, or approved by the Program

Organizational, regulatory, safety, technical and business management skills within the aviation

business context
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9%. 456 M3UYaNLIBINOHIAIFIN 2 3 (3-0-6)
EB 456 Translation in Business English 2
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Prerequisite: Have earned credits of EB 356 Translation in Business English 1, or approved by the Program
Translation of more complex business English in any of its forms: documents, conferences, meetings
or presentations.
9%. 457 Miadyaynegsne 3 (3-0-6)
EB 457 Translating Business Contracts
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Prerequisite: Have earned credits of EB 356 Translation in Business English 1, or approved by the Program

Techniques for legal translation. Legal expressions and semantic of business contracts to build up

the students' fundamentals for contract management and translation.
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EB 476 Independent Study
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Prerequisite: Have earned credits of EB 221 Business English Reading or approved by the Program
(This course can also be useful for those students who have been on a student exchange program and look for
courses to transfer credits as it would be difficult for some students to find course that is transferable after
they finish their student exchange program.)

Basic research techniques to develop a research on any business issue. Students are required to

submit an English written report. Its topic has to be approved by the program.
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TIAC 316 The Overseas Chinese in Southeast Asia
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A survey of life and experience in various Chinese communities in ASEAN to examine the meanings
of Chineseness, within the political, social, economic and cultural contexts of this region; the transnational

network of overseas Chinese capital and enterprise.

2109. 446 NAYNTNIFINVTLHAINIUA VD WU 3 (3-0-6)
IAC 446 Sino-ASEAN Business in Strategies
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Business strategies implemental by China and ASEAN counterpart
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